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1. Introduction

The Olympic Games have grown in mass popular
appeal and one of the most essential mega-international
sporting events [54]. The enhancing group of cities,
assisting to host the Olympics and the growing funds
invested in Olympic bids specify that native leaders
realize the securing of such an event as a chance to boost
economic and social facets of a city or region through the
aggregated investment, considerable resources to secure
the right to host the Games [62]. As a result, in the period
of the past two decades, there has been enhanced interest
on the leveraging of the Olympics on the economic,
cultural, physical and political activity of the places
bidding to host an event [30]. The Olympic Games are
hence examined in connection with other mega-sporting
events, such as the Foothall World Cup, the Cricket World
Cup, the World Championships in Athletics, the World
Wrestling Championships, which can provide guiding
principles for the delivery of future mega-events as well as
the development of the Olympic Park in legacy [25], but
also in connection with commercial and cultural events, such
as festivals or exhibitions, whereas it has been desired that
regardless of group identity [44], events such as the
aforesaid produce similar streams for the host cities or
sections. Here, after all, it is suggested that an analysis of
the nature of the contemporary Olympic Games should not
behave them as merely a permanent mega-sporting event,
since they obtain a number of distinctive specifications.

These special specifications are mainly derived from
the truth that the Games are revealed and upgraded as the
prime statement of the doctrine of Olympism, and are also
organized within a rigid institutional structure set by the

International Olympic Committee (I0C). Experts in the
host environment such as town planning supervisions,
engineers and architects normally become significant players
of the Olympic Games specialist, since the arranging of
the event usually needs large-scale structure projects in
both sports equipments and reinforcing the infrastructure
such as housing equipments, road constructions, rebuilding of
the host city constructions and landmarks and the related. In
regard to the above, this article plans to demonstrate the
sphere of the impacts of the modern Olympic Games in
the host cities and countries from a mega-sporting event
proportion. Because of this, the reader obtains a integrate
picture of the key operators involved in the provision in
the event and their diverse interests and characters within
the Olympic organization system. The Olympics have an
ability to capture the imagination and support of the
general public and politicians alike, which can channel
energy and finance into the project and ‘fast-track’
investment and planning to meet the Olympic deadline
[39]. The article is formed in two parts. The first examines
the systematic specifications of the Olympic Games and
reveals their unique organizational characteristics and
conclusions for planners and coordinators. The second
perspectives the dimension of the modern Olympic Games
within the attitude of mega-sporting events by seriously
assessing their impact as a tool of urban regeneration on
the host cities and countries.

2. Olympism, the Olympic Motion and
the Advanced Olympic Games

The establishment of the advanced Olympic Games was
recognized in 1896 by Baron Pierre de Coubertin, an
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insightful educator who claimed that international sport
could foster a particular and collaborative tendency and
even conduce to world peace [95]. The advanced Games,
hence, were recreated as a statement of an ethics and
wisdom, that Coubertin called Olympism. It has been
declared that Olympism flourished from Coubertin’s main
goal of revitalizing the youth of France via a global ethics
that could encompass sport for all males [4]. The Olympic
Charter explains Olympism as a ‘wisdom of life, uplifting
and combining in an equilibrated whole the qualities of
body, will and the notion’ [59], which, by combining sport
with culture and education, attempts to create a way of life
rely on the joy found in the endeavor, the educational
worth of good example and regard for universal essential
ethical doctrines. Accordingly, the aim of Olympism is to
‘location everywhere sport at the duty of the symmetrical
development of man, with a view to supporting the
establishment of a peaceful community concerned with
the maintenance of human dignity’ (IOC Olympic Charter,
2010, Fundamental Principle 2; p.9).

The Olympic motion consists of the International
Olympic Committee, the Government bodies, the National
Olympic Committees, the International Federations and all
the associations, clubs and individuals consisting of them.
The International Olympic Committee is the main power
of the Olympic movement, including 127 members drawn
from almost broad types of countries. Members are
determined by the 10C solely, and more particularly by
board members or President [68]. This committee also
keeps the power to choose the city to point the Olympics.
There is no query that modern societies place a high
premium on the perfections of Olympism. Nevertheless,
the establishment of the Olympic Games, which is the
most outstanding, moreover, the Olympics have been
professionalized and reinforced in the ‘ceremonials’,
expression of Olympism, has also acquired significant
assessment, exclusively throughout the past couple of
years [45]. The emphasis of the assessment has been the
Olympic activity—that is, the international sport solidarity
which has taken from Olympism, and specifically the
International Olympic Committee, which has optimum
control of it. Patterns of such assessment include
disclosures about corruption in the upper classifications of
the activity, doping and the significant commercialization
and commaodification of the athletes and the events [66].

The organization of the Olympic Games is integrated
and sustainable system which has as its central fundamental
the Organizing Committee. In contemporary years the
Olympic Games have become an economically remarkable
event, essentially as a result of the growing financial
investment of sports and political interest. Since Atlanta,
the profitable trading and investment in the Olympic
Games has enhanced dramatically [78]. For instance, the
television rights revenues for the London 2012 Games
US$ 2.8 bhillion [85], although for the Athens 2004
Olympic Games the television rights holders are because
of the pay a predicted overall for the USA$ 1.4 billion
[41]. In regard of this economic success and in expectation
of its prolongation, the International Olympic Committee
reinforced a substantial growth of the size of the Olympic
Games. Table 1 shows after 1996 most of the Summer
Olympic Competitions have been held in the host cities
were more extensive than the previous one, by reason of
numbers of matches and the sport participating athletes.

Table 1. The Development of the Summer Olympic Games

Games Nations Athletes Sports Events
1996 197 10,320 26 271
2000 199 10,651 28 300
2004 202 10,625 28 301
2008 204 11,028 28 302
2012 205 10,700 26 302

Source: Adapted from the 10C (2012).

The International Olympic Committee’s main exertion
of ability, however, integrity is depending on its economic
control over the Games. It has been considered that this
command was constricted significantly after the
organizing board for the 1996 Atlanta’s games strongly
indicated how the Games could be organized to magnify
income from television rights, sponsorship and marketing,
and make a financial surplus over costs [143]. The 10C
now specifies in detail the nature of the event on reflection
of its financing and contributes nearly 65% to an
organizing committee’s budget. The asset coming into the
Olympic activity often reaches exceptional amounts,
mainly if we presume that the television rights contracts
alone for each Game usually surpass $1 billion [127].

3. Describing Mega-Events

The early step in describing mega-sporting events is to
consider them within the area of other non-mega events
like most of the relevant research and analysis integrates
events of different types (e.g. economic, cultural). Thus,
the key issue to be addressed is the recognition of the
criteria by which mega-events in general should be
defined. In other words, the central question is: ‘How are
mega-events recognizable from other events?” A mega-
event can be observed in two main aspects: first, with
respect to its specific characteristics—that is, primarily its
period and its size (i.e. number of participants and
spectators, number of individual meetings, and levels of
organizational difficulty); and second, in connection with
its external characteristics, which mostly take detail of its
media and tourism fascinating, and its effect on the host
city [96]; The resultant wide-ranging discussion of role
models, fallen heroes, celebrity, and nude calendars is
undeniably relevant to the place of the Olympics in
contemporary society [88]. For instance, in Australia in
1998, events with confined period and media fascinating
made a larger economic allotment than other longer-
lasting events with larger television audiences. Thus,
mega events are usually discovered as having an impact
on local tourism and economy—for athletes the biggest
stage of all is the medal podium, this is where ceremony
shines a spotlight on performance [1].

Expenses on equipment and infrastructure development,
also revenue from visitor spending considerable time in
the host area, tickets and media coverage, prestige, form
the guideline of the volume of mega-event assess.
However, in light of even further, it has also become
obvious that mega-events can be evaluated as tools of
government policy or statements of political ideologies, is
about creating a positive image of the city and attracting
tourists and more investment [102]. In addition, mega-
events can be determined in terms of their role in the
method of capital aggregation through corporate supports
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and media audiences [120]. Mega-events have also earned
attention in relation to the urban growths involved, such as
the modeling of landmark structures and the revival of
urban space [139], with specific examples being the broad
waterfront development in Athens for the 2004 Olympics,
and the refurbishment of the east village in Stratford, east
London for the 2012 Olympics [136]. Evidently, hence,
authors’ endeavors to specify the criteria for explaining a
mega-event reflect the spheres of their interests, which, it
is said above; mostly focus on their external specifications
and impact. Major attention has been paid to the
altercation that the length of media coverage and
exclusively television coverage, and the associated
attraction of sponsorship decide whether an event may be
clarified as a mega-event or not [105].

Meanwhile the rates of media attractiveness have been
the axis of many mega-events analyses, [8] appropriate
cases declare that this criterion alone cannot reveal the
position of a mega-event. Sheffield 1991 World
University Games (Universiade) for instance, had Local
press Regional news programmes insignificant media
interest and low connected sponsorship, therefore creating
an utmost debt for the organizers [38]. After all, this event
had a significant economic impact on the city of Sheffield
and was also the starting-point of a continuous
regeneration of the city, which has regularly created a
high-facet sporting image within the UK [47]. Similarly,
the 1994 Brisbhane World Masters Games which cost
Brisbane A$2.8 million to put on but generated a massive
A$50.6 million of additional economic activity made a
bigger economic contribution [48] than other more
prestigious events for instance the Formula One Grand
Prix $420 million or the Australian Tennis Open $366
million, [65] while having the lowest estimated television
audience 290 million, 480 million and 570 million
respectively.

However, the media-related prospect of events is rarely
overlooked when authors’ intent to classify an event, the
focus is certainly placed upon the consequences of an
event on the host city, area or even country [35]. The
criteria, [121] for deciding a mega-event should be
attempt in the effects, essentially in terms of economic
ones; the event has on the cities that point them. In more
feature, [33] indicated that mega-events need to have an
extraordinary impact on the host area in terms of one or
more of the following: tourist volumes; visitor
expenditures; publicity leading to a heightened awareness

and a more positive image; and related infrastructural and
organizational developments that substantially increase
the destination’s capacity and attractiveness.

Furthermore, it is accepted within the related literature
that cities’ influences behind the resolution to stage a
large-scale event are its possible positive outcomes [87],
and primarily its allotment to economic progress and
urban regeneration—the Olympics will be the
regeneration of a whole community for the straight benefit
of everyone who lives there [86]. Dunn & McGuirk [36]
propose that the hosting of mega and large-scale events
has turn into global necessity of competition between
nations, zones and even particular cities, which attempt to
absorb international investment. Particularly, they propose
that ‘location-competition’ and ‘location-marketing’ are
the results of universal contest and capital activity in the
modern borderless world [56]. In this regard, the
internationalization of capital can help create a symbolic
focus of commonality as a shape of ‘place marketing’ for
internal investment [138]. Obviously, cities and regions
are presently becoming progressively interested with
encouraging long-term local economic improvement
within their own boundaries [23], during the last two
decades, which requires various models of reorganizing of
the city, area or even country, such as physical
reorganizing that boosts the repackaging and sustainable
ideas of the location’s character [97]. Relating to the
community acceptance for positive long-term social
benefits, the transport portion of what he address
‘hallmark events’, such as the Olympics, to planning for
urban regeneration is firmly associated with ‘post-
Fordism’ and with the appropriate transitions from
industrial to post-industrial society and from modernity to
post-modernity [46,80]. Furthermore, mega-events as one
of the main outcome of post modern society and a pivot
method by which cities declare their identity, boost their
dignity and advertise their position on the global phase
[53]. The baseline, hence, is that both globalization and
the economic restructuring of cities have been strong
factors in improving the attractiveness of mega-events as
catalysts to urban economic development [61,82,103]. It
has been declared, for example, that the economic
downfall of old manufacturing cities such as Manchester
and Berlin in a post-Fordist domain caused to the
conceptualization of its 2000 Olympic bid as a gadget of
urban modification in what was billed as the ‘modification
Games’ [22,52].

Table 2. Olympic Family Attendances in the Recent Summer Olympics

Athens 2004 Summer Olympics

Beijing 2008 Summer Olympics

202 National Olympic Committees,

10,625 Athletes

300 Events,

113,000 Volunteers, paid staff & contractors
21,600 Media (5,600 Written Press,

16,000 Broadcasters)

204 National Olympic Committees,
11,468 athletes

302 Events,

100,000 volunteers,

20,809 Media (5,231 Writing Press,
15,578 Broadcasters)

(Source: [14,70,134].

Mega-sporting events comprises specialist world-rank
international sports competitions e.g. the world cup
competitions in soccer, world cup cricket, grand slam
tennis tournaments such as Wimbledon and US open,
Tour De France for annual multiple stage bicycle race and
New York City marathon that is the largest marathon in
the world [94]. Such mega-sporting events prepare great

chances for areas and cities to present universally contest
to renew contribution in host cities by projecting a
positive image of the city, moreover, stadiums are being
developed in host cities as well [49]. Through the
activities of place-competition and the reconstitute they
boost, regions and cities can advantage in the long term in
changing the positions, powers and scales of operation of
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the event [60]. Until stage the Olympics, for instance,
remarkable investment is necessary in both sporting
facilities and supporting substructure, e.g. accommodation
for the Olympic family members as well as tourists,
transportation, telecommunications etc. (Table 2).

In the same skeleton, mega-sporting events the size of
the summer and winter Olympic Games or the South
America Soccer Championship may boost commercial
activity as an outcome of the occupations growth by the
enormous crowd of travelers looking around the venue
before and after a mega-event [16]. The making of sports
facilities can also illustrate in programmes of urban
renewal by, for instance, presenting modern sporting and
amusement equipments into formerly under-given areas
[6,20]. On a wider scale, preparations for the event can
also render a means of justifying new investment in
convey infrastructure and in projects to boost the city’s
landscape and physical performance [110]. Even
ineffective bids for the Olympic Games can bring
advantages, one model being; via the urban plans and
modifications proposed until strengthen the city’s
Olympic bid [50]. In actuality, cities’ motives for willing
to stage mega-sporting events are mostly derived from the
motive to advance local economic development and urban
regeneration [114,116]. The perception that mega-sporting
events can be handled in such a way was foremost
understood with the 1996 Atlanta’s Summer Olympic
Games. Specifically Olympics had a confined allotment to
the particular area boost; however, their remarkable
commercial success, which emerged from expanded
television revenue and corporate sponsorship, and the
posterior surplus of US$ 233 million produced by the
organizers [63], exposed that the organizing of
recreational activities the model of the Olympics can
become a beneficial deal for organizers.

The extreme relevant mega-sporting event in respect of
economic and urban development to re-engineer the image
of a city has since been the 2008 Beijing Olympic Games.
These Olympics had a considerable effect on the local
economy, and their preparations provoked public
investment of US$ 12 billion for redeveloping the city of
Beijing’s economic development [17], thus, the hosting of
mega-sporting events with the various advantages that it
can stimulate, normally requires different interests ranging
from governmental plans for urban development to profit-
oriented plans of the private sector. As an outcome,
organizers, mostly have to deal with diverse and frequently
conflicting interests, which mean that they have to
accomplish a highly complex task. So that complete the
meaning of a mega-sporting event, one necessitates to add
to the level of its effects, its internal elements which
involve the scale or period as well as its structural
complexity and the attachment of diverse existences such
as governments, private corporations and public groups.

4. The Effects of Mega-Sporting Events

The effects of mega-sporting events on the host city or
area can be enormous and multifold, and a main portion of
the related literature assists the idea that such events can
primarily produce positive consequences. Whether mega-
sporting events do truly generate such net effects, though,
has been under discussion by several authors. In the

continuous parts, the effects of mega-sporting events are
debated in replacement with remarkable focus on the
related inconsistent arguments.

4.1. Socio-Economic Effects

It can be argued that the majority of important proof
behind the selection of a city, area or country to host a
mega-sporting event is the probable positive effect of the
event on the urban economy, which in turn able to
enhance the social level of the host community. The
economic effect of an event can be specified as the ‘net
economic shift in the host community that yielding a more
balanced evaluation from spending attributed to the event’
[135]. Apparently it is essential to understand that the
direct income of a mega-sporting event—in other words,
from origins, including ticket sales, marketing rights,
television rights and sport sponsorship agreements—does
not certainly contribute to the economic growth of the host
city, since specific income usually covers the costs for
systematize the event independently [81]. The economic
improvement of mega-sporting events is essentially
contemplating on in terms of the probabilities they
provide of increasing the awareness of the city or the
district as a tourism destination and the knowledge
regarding the potential for investment and commercial
business in the area. Thus, they can absorb more
investment and spectators, accordingly create new jobs,
sporting achievements enhance the nation’s prestige,
physical well being and moral vigor of the people and
contribute to the economic development of the city or
district [32]. On this basis, the volume of the literature
involved with estimating the socio-economic advantages
associated with developing country mega-cities point out
the factors of the event- linked job development, growth
theory, urbanization occupies on the unemployment rates
of the host area [7], the effects of the witnessing viewers
and the media-linked advertisement on the tourism
industry due to an increase in foreign tourist arrivals in the
host city, region or nation in which mega-events occur [55]
further, the effects of the event on the social models of the
host community, it also cannot be disputed that when
providing a sport tourism experience [108].

The latter essentially emphasis the event-related effects
on the economic aspect of the citizens, and the function of
the event with respect to the matters of poverty and social
exclusion. Obviously a mega-sporting event has positive
impacts on the quality of life of host-city residents, not
only those exactly connected with the association of the
event solely but moreover, those in the tourism and selling
of Olympic-related infrastructure because of the raised
numbers of television viewers, spectators and tourists, and
in the manufacturing industry notably when the skeleton
of the event anticipates main infrastructure progress, for
instance in the time of the Olympic Games [125]. In
London, the host city of the 2012 Olympic Games, an
investment of $5.8 billion was made in Olympic-related
projects between the 2005 Olympic announcement and
2012. As a result, over 267,000 new jobs were created in
the domain between 2005 and 2012. Research commissioned
by the UK department for business, innovation and skills
estimated that the accumulative economic impact of the
Olympic Games between 2005 and 2013 was $ 14.5
billion [11,73,84]. Beijing, the host city of the 2008
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Olympic Games, had a same experience, when, from
October 2002 to August 2008, the general rate of
unemployment fell from 4.10% to 3.90% [106,140].
However, it should be agreed that the staging of a mega-
sporting event obviously generates new jobs; the
statement should be located on the quality and continuity
of these jobs. Mega-events generate service-appropriate
jobs which are mostly, short-term on-the-job training or
employer-sponsored training programs and part-time or
low wage job [91]. In her assessment of the Toronto 2008
Olympic bid, [89] achieves a similar consequence and
indicates that the wide majority of the expected jobs
would have been low-wages and short-lived. Furthermore,
[79] stated that the Athens Olympics created only a few
numbers of new fixed jobs since many of the Olympic
related jobs were provisional; perhaps it requires
encouraging searched for organizational strategies that are
perceived to be legitimate or successful.

In regard to the issue of provision of employment and
to the vast economic development of the host city, district
or even country is the boost to the tourism industry
because of the staging of a mega-sporting event. For
instance, it has been stated that the tourism growth during
the 2004 Football European Championships helped move
Portugal’s trade level into its prime surplus since the
beginning of 2003. Overall, over 500,000 visiting
spectators and media came to the Portugal to attend
Euro’04 matches, spending approximately $300 million in
the ten host cities and surrounding areas during the three
weeks of the championship [64]. Moreover, during the
2014 Football World Cup in Brazil, about 600,000 foreign
people visited the country because of the event, spending
365 million dollars on hotels, travel and food [26]. The
role of the media, which express culture, is essential
respecting to raise awareness of the host city or region
[119]. After the media has been in these event cities, they
are no more similar because ‘like former celebrities, these
cities anticipate a definite respect and appreciation long
after their moments of success have been faded from the
memory’. The research showed, for example, that the
televised production of the world cup cricket 2011 in India
led to increased package tourism to the host cities by as
much as 55% [132].

Besides, four-year study of the image of Torino as host
mega-sports event before and after the 2006 Winter
Olympic Games, disclosed that the Games had a
noticeable impact on the levels of recognition and
knowledge of the city of Torino in Europe when compared
to other Italian cities [2]. Comparably, in 2008, during the
16 days of the Beijing Olympic Games, it has been
reported that about 2.5 million people visited Beijing and
4.7 billion people saw the city on worldwide television
coverage in 220 countries and regions, and as an outcome,
the tourist industry of the region increased dramatically
[69,141]. Research, although, represents that large-scale
media coverage of a mega- sporting event or competitive
matches can not provide an assurance, a different tourist
image and economic development for the host city or area.
For instance, a study performed in Berlin, Germany, two
months before and after the organizing of the 2009
Athletics World Championships, considering that the
effects of the event on foreign tourists’ perceptions of the
target image, disclosed that very few of the foreign
tourists travelling to Berlin connected the games with the

city, although the event was an international media
platform which can be used to highlight certain causes or
become “alternative diplomatic instruments” and the
largest ever mega-event in the region and the greatest in
the world that year [72]. It was stated that although the
media need to reflect the symbolic national rivalries
between countries and athletes, coverage was intensive, it
was emphasized on the sporting movements, and as a
result, very little information was transferred about Berlin
[115].

Furthermore, contrary to the greater number of tourism
impact studies of mega-sporting events that handled by
Fourie & Santana-Gallego [40], reviewed the tourism
impact of the Olympic Games from 1995 until 2006 and
found that their overall impact reduced tourism gain, or
even loss. These results were afterward supported by Mills
& Rosentraub [101] who have disproved tourism impact
studies of events, such as the Olympics, for overstating
policy approaches and ‘short-terminism’. By dedicating a
long-term observation in the London Olympics, they
realized that the event did not have a permanent impact on
local tourism. As regards the Sochi Games, recent records
of tourist arrivals in 2013 and early 2014 illustrate a small
drop in visitor crowds to the city while figures for
Russia’s cannot be justified by the immediate tourism
impact, one could still argue that the new roads, railways,
hotels, and leisure facilities help to attract more tourists.
That is certainly the main line of argument of supporters
of the Olympic project [104]. The dialogue above
reinforces the argument that mega-sporting events have a
positive economic effect on the host cities, areas or
countries, but also indicates that the economic
contribution of such events possibility lie in a single
motive force of raised demand during the phase of the
event, and accordingly it might lose its efficacy in a short
performance. It is reasonable, thus, for one to evaluate
whether the debate, which declares that mega-sporting
events, can be of great privilege to the host community. A
further explanation is suggested the effects of mega-
sporting events in the housing market and land values.
The building of event-related infrastructure can relate
housing relocation because of the mandatory provision of
land for clearance and building, and it can also guide to a
rise in rents and house prices, negatively affecting people
with low incomes living in these areas [130].

Negative social impacts have also been identified in
connection with the 1996 Atlanta Olympic Games.
Between 1990 and 1995, 9,500 units of affordable housing
were lost and $350 m of public funds were diverted from
low-income housing, social services, and other support
services for homeless and poor people, to Olympic
preparation [10]. For example, all 252 units of the
Athletes village in VVancouver 2010 Olympic Games were
supposed to be transformed into social housing, including
housing for people with disabilities. Due to a combination
of rising construction costs, the economic downturn and
increased financial constraints, only half of the units
became subsidized [131]. Moreover, at the time in which
Olympic-related infrastructure was at its peak, house
prices rose 7 per cent above inflation, compared to the
usual 2 per cent [57]. Additionally, in Sydney’s Olympic
corridor, a region which was mainly occupied by low-
income tenants and where unemployment was as high as
38%, rents added up to 23% in the period 1997-1998. The
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current maximum rate of unemployment benefit for a
single, unemployed adult is $198.20 a week, including
Rent Assistance—only 80% of the official poverty line for
a single adult in the labor force. For a person under 21, the
unemployment benefit is $170.15 a week 69 % of the
poverty line [12].

Therefore, mega-sporting events, such as the Olympics,
could function to intensify social differences and could
presume that profound existing divides between residents,
The “Olympic project” continues to dominate the city
governance [15]. In 1996 Atlanta Olympic Games, for
instance, there were multiple statements of broken
agreements by the Olympic organizers regarding the
poverty issue and homelessness, in an area where 30% of
the society maintained under the poverty line and
vulnerability, an ever-growing homeless population made
up of predominately black citizens [19]. However, one
could declare that tax money can be utilized for projects,
upon which a chosen government decides, when an event
produces public debts, citizens are unequally taxed to pay
off these debts.

Nagano, for instance, the host city of the 1998 Winter
Olympic  Games, confronted intensive financial
consequences for hosting such a big event and Japanese
government were left with an $11 billion debt [18]. Other
examples consist of the Barcelona Olympics left the
central Spanish government $4 billion in debt and the city
and provincial governments an additional $2.1 billion in
the red [126]. To finalize, when the socio-economic effect
of a mega-sporting event is evaluated one should take into
account an amount of essential observations. First, it is of
pivotal importance whether the host city administers to
use the one-time economic stimulus of such an event to
change its pattern in a way that will provide a self-
sustaining procedure through, for example, long-term
tourism, planning to derive long-term legacies from
hosting an event, industrial settlements, systematic follow-
up events or even new economic relations with other areas
or countries [42]. Second, it requires to be comprehended
that the scale of the benefit for the total asset relies on the
economic condition of the actual potential of the host city
when event-connected investments are perceived. A stage
of enlargement of investment activity and enhanced
consumption expenditure in line with an economic boost
or boom may reduce the positive economic profits. In
other words, if event expenditures are made during an
economic recession, these will be noticeably strengthened.
The Olympic Games of Atlanta 1996, Athens 2004 and
London 2012 for instance, were fortunate, in that their
investments fell in an economically fragile period, while
those of the Beijing 2008 probably led to crowding-out
effects and responded to the Games with passion and a
determination to shout and support their own competing
hopefuls [111].

Eventually, cost-benefit analysis or economic effect
studies are repeatedly ordered by the systematize
authorities of an event, and accordingly, the outcomes
which the applicant favors can be built, the effort must be
considered as a trial, since there are some uncertain
quantities and qualities, mostly of a social nature, which
are easy to control [112]. Hence, one should keep in mind
that a cost—benefit analysis of a mega-sporting event could
be diminishing marginal returns, encouraged in a way to
reveal the desired outcomes.

4.2. Socio-Cultural Effects

If one considers a mega-sporting event merely as a
sporting celebration, it can be claimed that such an event
will afford communities with opportunities to experience
socio-cultural profits in the host area. For instance, mega-
events the size of the Olympics can growth the local
interest and participation in sporting activities, they can
strengthen district traditions, quality of life and values,
and growth local pride and community spirit [117]. As
Nelson Mandela clasped the world cup in victory after
Africa was granted football’s platform competition for the
first time, millions of people celebrated for what was
acclaimed as profoundly symbolic and a main step in the
regeneration of a continent. Closer to home Carlos Arthur
Nuzman from the Rio 2016 bid committee declares that
you can be sure our level of dedication, collective spirit
and will to deliver the Games is the highest possible [109].

Improved sports participation can make an important
contribution to the quality of life of both the individual
and society. However, increased sport participation can
begin to understand and comprehend the socially situated
nature of their work and prepares a sense of well-being
through fun and joy, guiding to self-fulfillment and
prosperous, and motivates social interaction and
interrelation for those who may feel socially excluded [76].
For instance, London saw a remarkable increase in the
participation of effective social sectors of the population
in active sports in the years pursuing the hosting of the
Olympic Games. In December 2012, Sport England’s
Active People Survey said that 750,000 more people were
playing sport more than once a week than in December
2011, with women’s participation up over 500,000.
Besides, the participation of 25,000 artists represents all
204 NOCs and it culminated with the 12-week London
2012 Festival, which drew 19.5 million people, including
16.5 million attendances at free events, such as athletic
competitions, favorite marathon, the bicycle festival and
the roller-skating festival [73]. It has been declared that
hundreds of sports participation and engagement
programmes have been activated by local, city and
national government departments, and by our commercial
partners triggered by the 2012 Olympics. For example,
Coca-Cola entered into a three-year partnership with
national charity Street Games, the sports charity that
brings sporting opportunities to young people in
disadvantaged communities across the UK [92].

Similarly, the experience of the Sydney 2000 Olympic
Games, so residents were informed, would make each
individual a ‘better’ person by experiencing Baron de
Coubertin’s Olympic ideals of peace and harmony
between peoples. Sharing in the Sydney Games was thus
promoted as the equivalent of a sacred experience or rite
of passage, not only for the residents but also for the city
itself [137]. A similar ‘coming home’ theme was raised
through the notion of ‘football coming home’ that
accompanied England’s 1996 European Championship
campaign. Both these types of image, asserts, share some
common ground in the sense that nostalgia is used in the
first instance in a sentimental, reactionary and backward-
looking comparison between past and present sport, while
the second attempts to champion the present by drawing
upon links to the past [77]. The hosting of mega-sporting
events, thus, can prepare localities with an opportunity to
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produce world recognition and encourage their local
prestige and community spirit.

Mega-sporting events can be interpreted as a need to
counter balance the optimist discourse also contributes to
transforming the image of the host city [128]. The
Stratford area of the Valley, for example, which was UK
capital’s historic and financial district, the area was
largely unused and consisted mostly of brown fields with
derelict industrial estates dating back hundreds of years,
leaving behind a highly contaminated piece of land turned
into a post-war munition dump, approved sport, leisure
and tourism as part of the remaking strategy of the city.
Under that attitude, the hosting of mega-sporting events
was seen as an entire part of that strategy. Prior to the
Games, Stratford and Newham were seen as London’s
most socially deprived neighborhoods and the Olympics
were seen as a great opportunity to improve conditions in
these areas. The regeneration of East London, one of the
main aims of the London 2012 bid [27]. The fortunate bid
for the 2012 London Olympic Games and the pursuant
investment of £2,378 million in sports infrastructure,
leisure and cultural facilities by the early 2011 has given
the city a new limelight [93]. Since the incidents of
September eleven in New York, security matters have
taken on a higher account during the Olympic Games as
require for efficient crowd checking, safety and policing
are significant conditions, for example, Beijing in 2008
reportedly had more than 80,000 security personnel at
work [142]. Moreover, organizers need to be careful to
ensure that negative psychological impacts do not occur
due to unusual security. The history of the elimination of
prostitutes and beggars, the vagabond and protesters as
well as the increment powers of police to detain suspects
show the endeavors of the organizers to show a good
aspect, comfortably forgetting the civil liberties issues at
stake.

4.3. Physical Effects

Mega-events will have a regenerative effect on the
creative opportunities for the building of new sporting and
recreational facilities as well as the betterment of the
physical atmosphere of the host city [129]. The sphere of
multi-sporting events such as the Olympics or the Asian
Youth Games often includes the arrange of new sporting

facilities or the rearranging of existing ones in order for
the organizers to be able to fulfill the requirements of
staging multiple sports in a short moment of time.
Furthermore, the huge numbers of spectators and authentic
persons as well as tourists connected with the event
usually need the building of new roads and the
improvement of the public transport network to confirm
their effective transportation to the sporting venues during
the event. Moreover, infrastructural growth that is not
directly linked to the event often takes place, such as,
recreational amenities, commercial places and outdoor
spaces, which aim to boost the physical appearance of the
host city or area. Therefore, it has become increasingly
popular tools for responding to the urban crisis and
common for mega-sporting events to be used as a catalyst
for large-scale urban improvement with substantial impact
on the landscape of the host cities [31]. Probably the best
example of a mega-sporting event being used in this way
was the Olympic Games in Barcelona, there was major
investment in new transportation systems, including the
construction of a coastal ring road; modernization of the
port and airport; and restructuring of the city’s rail
network. Other major improvements included renovating
the sewer system, building residential facilities which
served as the Olympic Village, and upgrading the urban
technology and communications systems which was
necessary in order to accommodate the world’s media [24].

Hence, the host officials may see mega-sporting events
as a chance to fund and expose long-term projects, which
would differently stay in the pending file for many years.
Portugal, for instance, achieved the privilege to host the
2004 European Football Championships ahead of favorite
Spain even though it owned insufficient stadiums and
transport facilities. Offering the tournament to Portugal
was seen as a way of supporting the country’s football,
overall sporting development and companies paid to
sponsor tournaments, to have their names on team shirts,
in stadium to greater degrees of exposure [83]. The 2008
Beijing Games continued the theme of main urban change.
For the 2008 Games, Beijing built thirty-seven stadiums
and venues as sports facilities, spent $1.1 billion on
transportation improvements in Beijing, $200 million to
demolish dilapidated housing and urban buildings, and
$3.6 billion to transform Beijing into a “digital” city [122].

Table 3. Request from Olympic-Related Users [74,75]

Approx. Model of Estimates:
Space User Use Start Area m?
Beijing Organizing Committee for  Capacity and allocgtlon of provisions: fences, tents, movable 2021 Warehouse 19,000
the Olympic Games toilets, volunteer uniforms, dustbins, temporary seating, etc.
Broadcasters \?\Itg:lz(ige of supplies, equipment for high-end video assembly 2020 Warehouse 18,000
Public safety demand security Performlng background checks, Processing credentials, staging 2021 Warehouse 15,000
system area, supplies storage, several data banks
Sponsors Storage, assembly, staging area, preparation, maintenance areas 2021 Warehouse 9,000

Other (including sports governing
associations, sports organizations,
national Olympic committees)

Storage, staging area, restrooms

2020-2022  Warehouse 8,000

Total

69,000

Comparably, in Athens, the host Olympic city of 2004,
alongside the creation and renewal of several sports
facilities, a £1.4 billion new airport launched in 2001
capable to handle 16 million passengers and 220,000 tons
of cargo a year. In addition, the £820 million growth of
the city’s underground was accomplished in early 2001

with the new lines, transferring a total of 150 million
passengers a year, thus making 3000 full-time jobs.
Moreover, 120 km of new road construction, six major
new highway interchanges, an expanded metro system and
upgrading of the old metro line stations, a 23-km two-line
tram network, the renovation of various buildings in
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central Athens and the unification of the ancient sites of
the city. All of these works contributed to the
improvement of the city’s infrastructure and the
achievement of a new, more attractive look to the city
[113]. The impact of the games on the physical
environment consists the building of new sport facilities,
accommodation, turns to the look of the city, and transport
joins as well as industrial space (Table 3).

For Athens 2004 Games, the city sought to increase the
availability of industrial and commercial space, releasing
an additional 1.1 million sq ft of space for event usage
[90]. Mega-sporting events can help promote
opportunities for the host sporting experts to engage in
joint plans in order to work for numerous purposes and
strengthen the Olympic values. In Sydney, for example,
the Olympic Park has been converted to the public
recreational facilities and home of the adventure
playground facilities for children aged 8-13 vyears.
Funding for the $1.7 billion Olympic Park came from the
public and private funds leverage the fame of the
Olympics to draw foreign investment down under, and
arrange a marketing plan that trumpets the Sydney
Olympics around the world without resorting to crass
commercialism [9]. Moreover, in Beijing, the host city of
the 2008 Summer Olympics, an 80,000 seat stadium, is a
common project of the China International Trust and
Investment Company and home of the football team
Beijing Guoan FC [5]. Even though the staging of mega-
events can contribute to the urban development of the host
community networking, consideration should be placed on
the procedures involved for accomplishing main
construction/implementation plans [21]. However, the set
deadline for the construction of venues and the finishing
of infrastructure supports are often used by local
politicians as the reason for main constructions to bypass
the usual stages in urban development applications,
involving social and environmental estimation, public
hearings, and so on. In Athens, for instance, the host city
of the 2004 Olympics, the intention about the construction
of the rowing centre for the Games at the Marathonas
Lake was judged for lacking sufficient environmental
analysis. It has been declared that the project will
undermine the natural resources and inappropriate
exploitation of natural resources of the waterland cause
collateral damage in the area [100].

The phasing of a mega-sporting event, possibly poses
extra ecological problems, mainly when provisional
buildings are constructed for the necessities of the event.
At the Atlanta Games, for example, the temporary nature
of facilities for four sporting disciplines at the Atlanta
Olympic Games, which were demolished after the event
due to their limited use by the local community [124]. In
this situation, the practices of disposing of such material,
which cannot be recycled, fail to qualify as ecologically
sustainable  development.  Eventually, when the
infrastructure projects accelerate, other public works can
be delayed or replaced. Besides, when a huge amount of
state funds are channeled into one metropolitan region,
this often results in insufficient infrastructure projects in
suburban zones and in other regions [123]. The option for
such projects is generally a political one, since the cost of
the often extensive event-relevant infrastructure is mainly
guaranteed by local governments. This, in order,
emphasizes the duty of governments and the following

politics related to hosting a mega-sporting event, which is
given below.

4.4. Political Effects

The skeleton of a mega-sporting event on the
importance of the Olympic Games or the Football World
Cup usually has as its central component local, provincial
or even central governments. The major reason for that is
that the administration of such events generates
difficulties in covering full cost recovery or the cost for
the supportive infrastructure of the game or even for
operating costs from ticket sales, sponsorship, television
rights and so on, and hence, governments’ economic
contribution is often needed [43]. For example, the cost of
the sport and supportive infrastructure of the 2000 Sydney
Olympics was often covered by the government of New
South Wales which, moreover, provided various economic
bailouts to the organizers to protect their operating costs
[107].

Accordingly, therefore, the intention to bid for hosting a
mega-sporting event is backed by governments, which
mostly initiate such decisions, particularly when the event
provides the ability to pay them back in the form of
economic, physical or other advantages. Public
governance is often involved in such attempts at a local or
regional level, since, with the exemption of football games,
mega-sporting events are awarded to cities rather than
countries. In addition, local governments have become
relatively independent from central governments, and as a
result, they have adopted less bureaucratic and more
acceptable practices. Matheson & Baade [99] found that
below this modification, the struggle to host and manage
mega-sporting events has been an essential portion for
urban politics as well as the potential for prestige and the
opportunity. Using the example of Berlin’s failed attempt
to host the 2000 Olympics, Alberts [3] argues that the
Olympics also provides a positive legacy for failed bid
cities, giving them “an opportunity to carry out or speed
up urban development projects that might otherwise not be
realized or only much later.”

Hall [51] declares that the purposes influencing the
hosting of a mega-event come over a political method
which not only includes the interests of political rights,
but also those of private, profit-oriented institutions. The
New South Wales government in Australia, for example,
which was completely connected with the organization of
the Sydney 2000 Olympics, has affected more
entrepreneurial-driven forms of governance, since a wide
range of non-government, mostly private, organizations
were integrated into the NSW Government’s resolution
making and policy formulation process [37]. Hence, under
the new urban political importance, an attempt to bid for
mega-events, like the Olympics, is not merely made by
local or district governments but often include business
corporations.

In that sense, these spectacular events are often credited
with mobilizing corporate elites and local politicians in
beneficial alliances that not only can boost local
construction and retail and tourism industries, but can also
generate considerable infrastructure funding from higher
levels of government [58,98]. As a result, these alliances
require justification for the tax money expenditures, so
they engage citizens in persuasion campaigns to support
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bids for the right to host a sport mega-event. Moreover, a
large number of scholarly studies have shown that
taxpayers unreasonably bear the burden when they give
support for the use of tax money for the staging of sport
mega-events. For example, Toronto’s bid for the 2008
Olympics and the policy of the bid committee about
sporting requirements mainly focused on the needs of
masterly sport, with little regard to boost local larger sport
policy [133]. Throughout the years of the Olympic
developments, an organizing committee for the Games
makes connections with different external organizations,
which often restrict its operations, as the case of Sydney
demonstrates.  Especially, the Sydney organizing
committee was in requirement of financial resources from
the International Olympic Committee, the New South
Wales Government and the Olympic supporters, human
resources from Australian Trade Unions and the global
community in the form of staff and volunteers, expert
information from the International Federations as well as
physical resources provided by the regional government in
the form of Olympic-linked infrastructure (Figure 1).

Olympic Movement

money

legitimacy
Federal expertise
Australian solidarity
Government NSW Government

welfare services money
Organizing '

Committee financial safety

infrastructure
consultancy services

General Public
human resources
legitimacy
Commercial Sector
money
storage facilities
(sponsors, media)
services inkind
(contractors)

Figure 1. Associate with externally held resources

However, corporate legitimacy, while intangible in
feature, was a necessary apparently held resource for the
organizing committee. Corporate legitimacy is used here
to mentioning the legal adjustments made as much by the
International Olympic Committee as by the regional
government until provides the organizing committee with
the suitable legal status and authority to function. Such
classifications do not only involve the host city contract,
which determined the noticeable legal framework, but also
a sequence of legal agreements. Overall, hence, resources
held by external actors were significant to the organizing
committee all over its life cycle. The organizing
committees of mega-sporting events mostly involve
elected delegates who act as their members or equal
managers, such as in the case of a New South Wales
Parliament delegate, who was also the manager of the
Sydney 2000 organizing committee. Such politicians
frequently experience incompatible pressures to indicate
taxpayers’ interests on the one hand, and financial gain
interests on the other. The dual character of the member,
for instance, was boosted by the NSW government as a
main element in holding the project on target and on

budget; Moreover, it was claimed that the Olympics were
undermined when, for example, Michael Knight’s dual
role as the member of the Australian parliament and
cabinet minister for the Olympics and the chair of the
Sydney organizing committee for the Olympic Games
prevented him from criticizing the Government’s handling
of the Sydney water supply contamination resulted from
the Olympic construction works, and its serious
implication for Olympic tourism [34].

Eventually, a supplementary political application of
classifying a mega-sporting event is what Ritchie [118]
points out as a micro-political factor. This applies to the
tendency of individuals to utilize the perspective offered
by the connection with an event with an insight to
improving their careers in both political and non-political
arenas. Especially, politicians who are connected with the
organization of excellent mega-events, like elite sport,
mass participation and the Olympics, have the chance to
enhance their political image by connecting themselves
with the event and implications for event planning, in
addition to expanding their publicity agents through
connection with sporting authorities and commercial
companies engaged in the event, particularly mega
hallmark events. The condition of the head of the Sydney
Olympic Games, for example, who retired from politics
after the Games and is now hiring for the International
Olympic Committee, perhaps seen as such a model.

Our debate about the effects of mega-sporting events
point out that such event can make a roadmap for both
favorable and unfavorable effects for the host cities or
countries. It has been revealed that nearly all the favorable
applications of such events have also an unfavorable side,
which is often expressed in academic debates. Moreover,
what can be seen as incontestable is that mega-sporting
events can value the managerial activities and
measurements of the organizing committees. The sporting
authorities associated with the coordination of a mega-
sporting event can value by acquiring experience
necessary for organizing future mega-events. It has been
announced, for instance, that for the London sports world
the organization of the 2012 Olympic Games was an
enormous opportunity for boosting its methods of
management and its organizational capability, for joining
up better with the international sports network, and hence
for being better provided to serve the city’s daily sports
requirements. Sport complexes, sporting associations, and
sports management organizations have also profited from
the aggregated know-how, having boosted their
workforces with the addition of workers connected with
the organizing committee of the Games [28].

Individuals, hence, can obtain sport-specific managerial
proficiency, which can then be reverted as an advantage to
the sport supervision of the host country, and can also
prepare these countries with a remarkable advantage when
they wish to phase future mega-events. Besides, the
organization of multi-sport events, such as the Olympic
Games, which often needs trading-like management, can
enhance the methods of the public administration, a
booming sports trade and advanced sports. In Beijing, for
example, the Olympic preparations for the 2008 Games,
which needed the formation of many provisional
companies, triggered the reconstructing of the legal
structure concerning the creation of public corporations,
limited companies and close cooperation between the
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government and the business community saw their
complementary strength brought into full play. Especially,
the time span for beginning such organizations was
dropped to one week from the two months that sooner
existed [13].

5. Conclusions

This article reviews recent work on mega-sporting
events, recurrent feature of mega-event bidding and
organization and the Olympic Games as model examples
to describe the levels of effect on the host city, region and
country. The explaining features of such mega-events
have been recognized in the literature as the degree of
effect, the scale of the duration, the organizational
complexity and involvement of different agents. Because
of the increasing size, the organizing of the Olympics
currently involves remarkable investment in sporting
facilities, supporting infrastructure and services, just as in
accommodation, transportation and telecommunications.
Such a costly, complex and high-level activity as hosting
the Olympic Games comprises different interests ranging
from the commercial, with their hesitancy to maximize
profit, to the governmental, with their hesitancy for
political, social and economic advantages. Particularly in
the host cities, the advantages to be obtained from
organizing the Games can be tremendous and various. For
instance, they can boost economic affair as an outcome of
the jobs produced in hospitality-related sectors.

The formation of sports facilities can also represent in
programmes of urban modernization by, for instance,
introducing new sporting and amusement equipments into
earlier under-provided areas. On a Large-scale, beginnings
of the event can also furnish a means of justifying new
investment in transport foundation and in projects to boost
the city’s landscape and physical aspect. Drawing
examples from the latest mega-events, the argument in
effects has underlined positive as well as negative ones
and prepared examples of how structures as well as acting
human agents influence results. Enhanced city awareness,
economic improvement, job representation and urban
reconstruction have been witnessed in company with high
inflation, costly housing, threats to civil liberties of
specific groups, terrorist attacks and even city disgrace
after disclosures of bribery scandals. It is nonetheless
argued that the International Olympic Committee, together
with local Olympic organizers and public relations
authorities, has mostly succeeded in maintaining the
notion that, while negative effects as well as panics may
reveal themselves in incompetence or boycotts, the sport
world is unquestionably supportive of the Olympic
venture.

Hence, despite the comprehensive criticisms surrounding
the organization of the Olympic Games, which mostly
challenge the link between the notions of Olympism and
the modern nature of the event, the Games are constantly
growing in magnitude and importance. In effect, the
modern Olympics maintain the position of a mega-event,
and economic advantages are the main motive for all the
interests included in the hosting of the Games, be it the
local Government, which searches urban development of
the area through infrastructure made for the organizing of
the event, or the corporation that turns into a sponsor of

the event to absorb publicity. Although bidders conflict
for the homage of winning the hosting of a mega-event,
the desired economic, fiscal, social, cultural and political
results are anticipated to affirm their actions. Additional
research in the area is needful to judge the advantages of
such commitments in light of costs and potential negative
effects.

Note

This is not meant as an exhaustive review of sports
mega-event literature, but rather as an overview of the
almost recent Olympic Games of this topic in leveraging
on the host country and society.

References

[1] Adair, D. (2013). Olympic Ceremonial, Protocol and Symbolism.
In S. Frawley, & D. Adair, (Eds.), Managing the Olympics (pp.
182-204). Sydney: Palgrave Macmillan.

[2] Al Ganideh, S. F. (2011). Can soccer curb consumer animosity? In
D. Holtzman (Ed.), Emerging Research Trends in International
Business Studies. (1-10). Richard Stockton College of New Jersey.
AIBNE.

[3] Alberts, H. C. (2009). Berlin’s failed bid to host the 2000 Summer
Olympic Games: Urban development and the improvement of
sports facilities. Journal of Urban and Regional Research, 33 (2),
502-516.

[4] Alexandris, B. (2000). Olympism: The humanitarian theology of
the modern millennium. Processes of the 8" IOA International
Postgraduate Seminar. Greece: Olympia.

[5] AIm,J. (2012). World Stadium Index: Play the game home for the
homeless questions in sport Stadiums built for major sporting
events—bright future or future burden? Danish Institute for Sports
Studies, Copenhagen: Play the Game.

[6] Alosi, M. (2007). The Evolution of the Social Functions of Sports
& the Advent of Extreme Sports. Chicago: Sports Function, p. 16.

[7]1 Annez, P. C., & Buckley, R. (2009). Urbanization and growth:
Setting the context. In M. Spence, P. C. Annez & R. M. Buckley
(Eds.), Urbanization and growth. Commission on growth and
development (pp. 1-45). Washington, DC: The World Bank.

[8] Antén, A. J., Alonso, J. J., & Rodriguez, G. S. (2011). Mega-
events impact on economic growth: Analysis of the South African
World Cup. African Journal of Business Management, 5 (16),
6940-6948.

[9] Armstrong, D. (1998). Reinventing the rings: Sydney Summer
Olympics depend less on commercial sponsorship, more on
responsible financing. Retrieved February 6, 2016, from
http://soccer.ballparks.com/Australia/ ANZStadium/index.htm.

[10] Beaty, A. (1998). The homeless Olympics. Homelessness-The
Unfinished Agenda, Sydney: University of Sydney.

[11] Blake, A. (2005). The economic impact of the London 2012
Olympics. Christel DeHaan Tourism and Travel Research Institute.
Nottingham: Nottingham University Business School.

[12] Blunden, H. (2007). The impacts of the Sydney Olympic Games on
housing rights. Centre on Housing Rights and Evictions, Geneva:
Geneva International Academic Network.

[13] BOCOG. (2010). Preparation for the Games: New Beijing great
Olympics. Retrieved February 13, 2016, from
http://www.olympic.org/Documents/Reports/Official%20Past%20
Games%20Reports/Summe/ENG/2008-RO-S-Beijing-vol3.pdf.

[14] Bovy, P. H. (2004). Athens 2004 Olympic Games Transport.
Lausanne: Institute of Technology, p. 45.

[15] Braathen, E., Serbge, C. M., & Mascarenhas, G. (2014). BRICS,
mega-sport events and Rio de Janeiro as a “city of exception”.
Tensdes Mundiais, 10 (18/19), 325-360.

[16] Bramwell, B. (1998). Strategic planning before and after a mega-
event. Tourism Management, 18 (3), 167-176.

[17] Brunet, F., & Xinwen, Z. (2009). The economy of the Beijing
Olympic Games: An analysis of first impacts and prospects.
Barcelona: Centre d’Estudis Olimpics UAB.



[18]

[19]

[20]
[21]

[22]

[23]

[24]

[25]

[26]

[27]

[28]

[29]

[30]

[31]

[32]

[33]

[34]

[35]

[36]

[37]

[38]

[39]

[40]

[41]
[42]

[43]

American Journal of Sports Science and Medicine 54

Burton, R., & O’Reilly, N. (2009). Consider intangibles when
weighing Olympic host city benefits, Sports Business Journal, 12
(19), 33.

Carmichael, R. (2009). Hidden costs of the Olympics: Preparation,
politics and control. School of Criminology, British Columbia:
Simon Fraser University.

Chapin, T. (2002). Identifying the Real Costs and Benefits of
Sports Facilities. Florida: Lincoln Institute of Land Policy.

Chen, Y., & Spaans, M. (2009). Mega-event strategy as a tool of
urban transformation: Sydney’s experience. Amsterdam: The 4"
International Conference of the International Forum on Urbanism.
Cochrane, A., Peck, J., & Tickell, A. (1996). Manchester plays
games: exploring the local politics of globalisation, Urban Studies,
33(8), 1319-36.

Cohen, B. (2006). Urbanization in developing countries: Current
trends, future projections, and key challenges for sustainability.
Technology in Society, 28, 63-80.

Crompton, J. L. (2014). Proximate development: an alternate
justification for public investment in major sport facilities?
Managing Leisure, 9 (2), 87-95.

DCMS. (2013). Post-Games Evaluation: meta-evaluation of the
impacts and legacy of the London 2012 Olympic Games and
Paralympic Games. UK: Grant Thornton.

De Aragao, M. M. (2015). Economic impacts of the FIFA World
Cup in developing countries. Lee Honors College. Western
Michigan University.

De Meulder, B., & Van Daele, E. (2014). The London 2012
Olympic Games Legacy Plan - A successful case of strategic
urban design. Urban Design Strategies, Flanders: University of
Leuven.

De Moragas, M., & Botella, M. (1995). The keys to success the
social, sporting, economic and communication impact of
Barcelona ’92. Centre of Olympic & Studies of Sports, Barcelona:
Universitat Auténoma de Barcelona.

Department for Business, Innovation & Skills. (2013). Turning the
Games into gold: government announces almost £10 billion
economic boost from London 2012. London: BIS.

Dickinson, J. E., & Shipway, R. (2007). Resource Guide: The
Impact of Events. Documentation. Oxford: The Higher Education
Academy Hospitality, Leisure, Sport and Tourism Network.
Dimopoulou, E. (2009). Mega events as an opportunity for Urban
Regeneration: Impact on a host Greek city. International
Workshop on Spatial Information for Sustainable Management of
Urban Areas, Mainz-Germany: FIG Commission 3 Workshop.
Dine, P., & Crosson, S. (2010). Sport, representation and evolving
identities in Europe. Bern: Peter Lang.

Dolles, H., & Soderman, S. (2008). Mega-Sporting Events in
Asia—Impacts on Society, Business and Management: An
Introduction. Asian Business & Management, 7 (2), 147-162.
Donos, M. (2012). Communicating Sport mega-events and the soft
power dimensions of public diplomacy. Department of
Communication. Faculty of Arts. University of Ottawa.

Duminy, J., & Lucket, T. (2012). Mega-Events and the Working
Poor, with a Special Reference to the 2010 FIFA World Cup.
South Africa: African Centre for Cities Publishing.

Dunn, K. M., & McGuirk, P. M. (1999a). Hallmark events. In R.
Cashman & A. Hughes (Eds.), Staging the Olympics: The event
and its impacts (pp. 18-32). Sydney: UNSW Press.

Dunn, K. M., & McGuirk, P. M. (1999b). Hallmark events. In R.
Cashman & A. Hughes (Eds.), Staging the Olympics: The event
and its impact (pp. 18-34). Sydney: UNSW Press.

Erten, S. (2010). Spatial Analysis of Mega-Event Hosting: Lessons
from an Olympic Host City (Athens) to a Continual Olympic Bid
City (Istanbul). Saarbriicken: VDM Verlag Dr Muller.

Essex S. & Chalkley B. (2003). Urban transformation from
hosting the Olympic Games. University lecture on the Olympics.
Barcelona: Centre d’Estudis Olimpics.

Fourie, J., & Santana-Gallego, M. (2010). The impact of mega-
events on tourist arrivals. Working Paper 171, South Africa:
Stellenbosch University.

Freyer, D. (2004). Satellite Players Gear Up for Athens 2004, Sat
Magazine, 2 (4), 13-16.

Gardiner, S., & Chalip, L. (2006). Leveraging a mega-event when
not the host city: Lessons from pre-Olympic training. Australia:
CRC for Sustainable Tourism Pty Ltd.

Getz, D. (2004). Event management and event tourism. Haskayne
School of Business, Calgary: University of Calgary.

[44]
[45]
[46]

[47]
[48]
[49]
[50]

[51]

[52]

[53]
[54]
[55]
[56]

[57]
(58]
[59]
[60]

[61]
[62]

[63]

[64]

[65]

[66]

[67]

[68]
[69]
[70]

[71]
[72]
[73]
[74]

[75]

Getz, D. (2010). The Nature and Scope of Festival Studies.
International Journal of Event Management Research, 5 (1), 1-47.
Giulianotti, R. (2004). Sport and Modern Social Theorists. New
York: Palgrave Macmillan.

Graham, S., & Marvin, S. (1995). More than ducts and wires: post
Fordism, cities and utility networks. In P. Healey, S. Cameron, S.
Davoudi & S. Graham (Eds.), Managing Cities: The New Urban
Context (pp. 169-189). London: Wiley.

Gratton, C., & Henry, I. (2001). Sport in the city: The role of sport
in economic and social regeneration. London: Routledge.

Gratton, C., & Taylor, P. (2000). Economics of Sport and
Recreation. Taylor & Francis, London: Spon Press.

Greene, S. J. (2003). Staged Cities: Mega-events, Slum Clearance,
and Global Capital. Law Journal, 6, 161-187.

Guarinello, E. (2001). The Promise of the Games? Imagination
and the Washington, D.C. 2012 Olympic Bid. Bryn Mawr, PA:
Growth and Structure of Cities Program, p. 7.

Hall, C.M. (2012). The political analysis and political economy of
events. In S. Page & J. Connell (Eds.), A handbook of events
(pp.186-201). London: Routledge.

Hamnett, C., & Shoval, N. (2003). Museums as Flagships of
Urban Development. In L. M. Hoffman, S. S. Fainstein & D. R.
Judd (Eds.), Cities and Visitors: Regulating People, Markets, and
City Space (219-236). Oxford: Blackwell Publishing.

Harvey, D. (1989). The Urban Experience, Oxford: Blackwell.
Hayes, G., & Karamichas, J. (2012). Olympics games, mega-
events, and civil societies: Globalization, environment, resistance.
Houndmills, Basingstoke, Hampshire: Palgrave Macmillan.
Hlabane, B. (2010). Sociology of sports mega events: A tourism
perspective. Osaka: Ritsumeikan Asia Pacific University.

Hlabane, B. (2012). The Political, Economic and Social Impact of
Hosting Mega-Sports Events: The 2010 South Africa World Cup
In Comparative Perspective. Beppu: Ritsumeikan Asia Pacific
University.

Horin, A. (1999). Budget hotels baulk at rooms for homeless
during Games, Sydney: Sydney Morning Herald.

Horne, J. (2007). The Four ‘Knowns’ of Sports Mega-Events.
Leisure Studies, 26 (1), 81-96.

Hua, Y. (2005). The Olympics and Chinese sports: Olympic and
China. Civilization Magazine, 7 (8), 38-47.

Hudson, A. C. (1998). Placing trust, trusting place: on the social
construction of offshore financial centres. Political Geography, 17
(8), 915-937.

Hughes, H. (1993). Olympic tourism and urban regeneration,
Festival Management and Event Tourism, | (4), 157-162.

Hughes, K. H. (2013a). Sport Mega-Events and a Legacy of
Increased Sport Participation: An Olympic Promise or an
Olympic Dream? Leeds: Metropolitan University, p. 19.

Hughes, K. H. (2013b). Sport Mega-Events and a Legacy of
Increased Sport Participation: An Olympic Promise or an
Olympic Dream? Leeds: Metropolitan University, p.35.
Humphreys, B. R., & Prokopowicz, S. (2007). Assessing the
impact of sports mega-events in transition economies: EURO
2012 in Poland and Ukraine. International Journal of Sport
Management and Marketing, 2 (5/6), 496-509.

Ingerson, L. (2001). A comparison of the economic contribution
of hallmark sporting and performing events. In C. Gratton & I.
Henry (Eds.), Sport in the City: the Role of Sport in Economic and
Social Generation (pp. 63-98). London: Routledge.

I0C (2004). Marketing Revenue: Realities and forms of the
International Olympic Committee. Retrieved on January 10, 2015,
from
http://www.olympic.org/uk/organisation/facts/revenue/index_uk.a
sp.

I0C (2013). London 2012 to provide long-lasting economic
benefits. Lausanne: 10C.

10C. (1999). I0C Olympic Charter. Lausanne: 10C.

I0C. (2009). Beijing facts & figures. Lausanne: 10C.

I0C. (2010). Games of the XXIX Olympic, Beijing 2008.
Lausanne: 10C, p. 36.

I0C. (2010). The Olympic Charter. Lausanne: 10C.

I0C. (2011). When sport can change the World. Lausanne: 10C.
I0C. (2013). Factsheet: Legacies of the Games. Lausanne: 10C.
I0C. (2014). XXIV Olympic Winter Games 2022 working group
report. Lausanne: 10C.

I0C. (2015). Report of the 2022 evaluation commission. Lausanne:
10C.



55 American Journal of Sports Science and Medicine

[76] Jarvie, G. (2006a). Sport, Culture and Society: An introduction.
Oxford: Routledge.

[77] Jarvie, G. (2006b). Sport, Culture and Society: An introduction.
Oxford: Routledge, p.53.

[78] Jennings, A., & Sambrook, C. (2000). The Great Olympic Swindle:

When the World Wanted its Games Back. London: Simon &
Schuster.

[79] Jennings, W., & Lodge, M. (2009). Tools of security risk
management for the London 2012 Olympic Games and FIFA 2006
World Cup in Germany. Centre for analysis of risk and regulation,
London school of economics and political science.

[80] Kearns, A., & Paddison, R. (2000). New Challenges for Urban
Governance. Journal of Urban Studies, 37 (6), 845-850.

[81] Kleijssen, F. (2013). FIFA World Cup 2014 in Brazil: Social
impacts and policy strategies. Milan: Bocconi University.

[82] Konrad-Adenauer-Stiftung (2011). Sustainable Mega-events in
developing countries: Experiences and insights from Host Cities
in South Africa, India and Brazil. Retrieved April 19, 2014, from
http://www.kas.de/wf/doc/kas_29583-1522-1-
30.pdf?120124104507.

[83] Krasnoff, L. S. (2012). The making of les bleus: Sport in France,
1958-2010. Lanham, MD: Lexington Books.

[84] Kubo, H. (2014). The social and economic impact of hosting the
Olympic Games. College & Research Libraries News, 75 (1), 24-
27.

[85] Laflin, M., Rest, J., & Davis, R. (2012). Will London 2012 Be the
Biggest Sporting Event Ever Staged? Sportcal, 26, 10-13.

[86] Larissa, E. D. (2010). Sport and economic regeneration: a winning
combination? Sport in Society, 13 (10), 1438-1457.

[87] Law, C. (1994). Manchester’s Bid for the Millennium Olympic
Games. Geography, 79 (3), 222-231.

[88] Lenskyj, H. J. (2000). Inside the Olympic Industry: Power,
Politics and Activism. Albany, NY: State University of New York
Press.

[89] Lenskyj, H. J. (2008). Olympic industry resistance: Challenging
Olympic power and propaganda. SUNY series on sport, culture
and social relations, Albany: State University of New York Press.

[90] LERI. (2007). A Lasting Legacy for London: Assessing the legacy
of the Olympic Games and Paralympic Games. London Assembly,
London: University of East London.

[91] Lockard, C. B., & Wolf, M. (2012). Occupational employment
projections to 2020. Monthly Labor Review, 84 (1), 84-108.

[92] LOCOG. (2012a). London 2012 report and accounts. London:
LOCOG.

[93] LOCOG. (2012b). London 2012 report and accounts. London:
LOCOG.

[94] Louw, A. M. (2012). Ambush Marketing and the Mega-Event
Monopoly: How Laws are Abused to Protect Commercial Rights
to Major Sporting Events. The Hague, The Netherlands: Asser
Press, p. 34.

[95] Lucas, J. A. (1992). The Future of the Olympic Games.
Champaign, Illinois: Human Kinetics.

[96] Malfas, M. (2003a). An analysis of the organisational
configurations over the life cycle of the Sydney organising
committee for the Olympic Games. Leicestershire, UK:
Loughborough University.

[97] Malfas, M. (2003b). An analysis of the organisational
configurations over the life cycle of the Sydney organising
committee for the Olympic Games. Leicestershire, UK:
Loughborough University, p. 15.

[98] Matheson, V. A., & Baade, R. A. (2004). Mega-sporting events in
developing nations: Playing the way to prosperity? The South
African Journal of Economics, 72 (5), 1085 -1096.

[99] Matheson, V., & Baade, R. (2003). Mega-sporting events in
developing nations: Playing the Way to prosperity? Working
Papers 0404. College of the Holy Cross. Department of
Economics. Retrieved Feb. 12, 2016, from
http://ideas.repec.org/p/hcx/wpaper/0404.html.

[100] Millennium Ecosystem Assessment. (2005). Ecosystems and
human well-being: Synthesis. Summary for decision makers,
Washington: Island Press.

[101] Mills, B. M., & Rosentraub, M. S. (2013). Hosting mega-events:
A guide to the evaluation of developm ent effects in integrated
metropolitan regions. Tourism Management, 34, 238-246.

[102] Misener, L., & Mason, D. S. (2009). Fostering Community
Development Through Sporting Events Strategies: An

Examination of Urban Regime Perceptions. Journal of Sport
Management, 23, 770-794.

[103] Mules, T. (1993). A special event as part of an urban renewal
strategy, Festival Management and Event Tourism, | (2), 65-67.

[104] Miiller, M. (2015). After Sochi 2014: costs and impacts of
Russia’s Olympic Games. Eurasian Geography and Economics,
55 (6), 628-655.

[105] Muthaly, S. K., Ratnatunga, J., Roberts, G. B., & Roberts, C. D.
(2000). An Event-Based Entrepreneurship Case Study on
Futuristic Strategies for Sydney 2000 Olympics. Sydney:
University of Technology.

[106] NBS. (2009). Statistical Communiqué of the People’s Republic of
China on the 2008 National Economic and Social Development.
Beijing: National Bureau of Statistics of China.

[107]NSW Government. (2001). Budget statement of the New South
Wales Government 2000-2001. Sydney Olympic & Paralympic
Games. NSW. Sydney, Ch. 6.

[108] Ntloko, N. J., & Swart, K. (2008). Sport tourism event impacts on
the host community: A case study of red bull big wave Africa.
South African Journal for Research in Sport, Physical Education
and Recreation, 30 (2), 79-93.

[109] Nuzman, C. A. (2016). Interview with the President of the Rio
2016 Organizing Committee. Retrieved January 26, 2016, from
http://www.rio2016.com/en/news/interviews/carlos-arthur-nuzman.

[110] Pellegrino, G., & Hancock, H. (2010). A lasting legacy: How
major sporting events can drive positive change for host
communities and economies. London, UK: Deloitte, p. 5.

[111] Perryman, M. (2013a). London 2012: How was it for us? London:
Lawrence & Wishart.

[112] Perryman, M. (2013b). London 2012: How was it for us? London:
Lawrence & Wishart.

[113] Poynter, G., & MacRury, 1. (2009). Olympic cities: 2012 and the
remaking of London. Farnham, Surrey: Ashgate Publishing.

[114] Quinn, B. (2009). Festivals, events and tourism. In T. Jamal & M.
Robinson (Eds.), The Sage Handbook of Tourism Studies (pp. 483-
503). London: Sage.

[115] Ramon, X. (2014). Olympic values and sports journalism ethics.
Department of Communication, Barcelona: Pompeu Fabra
University.

[116] Riegel, J. (2011). Keeping Score in the 2010 World Cup: How Do
Sports Mega-Events Compete with Pro-Poor Development?
Philadelphia, PA: University of Pennsylvania Press.

[117]Ritchie, B. W., Shipway, R., & Cleeve, B. (2009). Resident
Perceptions of Mega-Sporting Events: A Non-Host City
Perspective of the 2012 London Olympic Games. Journal of Sport
& Tourism, 4 (2/3), 143-167.

[118] Ritchie, J. R. (1984). Assessing the impact of hallmark events:
Conceptual and research issues. Journal of Travel Research, 23
(2), 2-11.

[119] Robinson, M., & Picard, D. (2006). Tourism, culture and
sustainable development. Culture and development section, Paris:
UNESCO.

[120] Roche, M. (2000a). Mega-events and Modernity: Mega-events and
media culture: sport and the Olympic. London: Routledge.

[121] Roche, M. (2000b). Mega-events and Modernity: Mega-events
and media culture: sport and the Olympic. London: Routledge.

[122] Rosenblum, S. (2009). The impact of the Summer Olympics on its
host city: the costs outweigh the tangible benefits. Retrieved
February 3, 2016, from http://digitalcommons.bryant.edu.

[123] Ruth Heiser, D. (2000). Imagineering Atlanta. VVerso, New York.

[124] santos, D., & Alonso, M. (2014). Strategies in Sports Marketing:
Technologies and Emerging Trends: Technologies and Emerging
Trends. Hershey, PA: IGI Global.

[125] Schissel, L. (2012). Rio 2016: Mega-event urban planning and
imagining the anti-Olympics scale-shift process. Florida:
University of Miami.

[126] Siebelink, L., & Dominguez, S. (2010). What keeps the desire to
host the Olympic Games so intense even though positive economic
effects stay out? Faculty Economy and Businesses, Amsterdam:
University of Amsterdam.

[127] Silk, M. (2004). The Televised Sport Market place: Transnational
Corporate Capitalism and Cultural Identities. In T. Slack (Ed.),
The Commercialisation of Sport (pp. 225-229). New York:
Routledge.

[128] Silvestre, G. (2008). The Social Impacts of Mega-Events: Towards
a Framework. School of Architecture and the Built Environment,
London: University of Westminster.



American Journal of Sports Science and Medicine 56

[129] Smith, M. (2008). When the games come to town: Host cities and
the local impacts of the Olympics. London East Research Institute,
London: University of East London.

[130] Steiner, L., Frey, B. S., & Hotz, S. (2013). European capitals of
culture and life satisfaction. ECON - Working Papers 117.
Department of Economics. University of Zurich.

[131] Taks, M. (2013). Social sustainability of non-mega sport events in
a global world. European Journal for Sport and Society, 10 (2),
121-141.

[132] Tavakkoli, M. H. (2015). Impact of world cup cricket 2011 on
urban development in India: Event development. European
Journal of Sports and Exercise Science, 4 (1), 16-31.

[133] TBOB. (2008). Toronto 2008 Bid Operating Budget. Retrieved
February 13, 2016, from
http://www.gamesbids.com/english/archives/pdf/budget041000.pd
f

[134] UNEP (2009). Independent Environmental Assessment: Beijing
2008 Olympic Games. Nairobi: Communication & Public
Information, p. 19.

[135] Van Heerden, A. (2003). “The economic impact of Aardklop
national arts festival in Potchefstroom”. Master’s dissertation.
Potchefstroom: North-West University.

[136] Wainwright, O. (2012). London 2012 Athletes’ Village. Retrieved
on January 05, 2015, from http://www.bdonline.co.uk/london-
2012-athletes%E2%80%99-village/5030937.article.

[137] waitt, G. (2001). The Olympic spirit and civic boosterism: The
Sydney 2000 Olympics, Tourism Geographies. Journal of Tourism
Space, Place and Environment, 3 (3), 249-278.

[138] Westhuizena, J. V., & Swart, K. (2010). Bread or circuses? The
2010 World Cup and South Africa’s quest for marketing power.
Journal of the History of Sport, 28 (1), 168-180.

[139] whitson, D., & Macintosh, D. (1996). The global circus:
international sport, tourism, and the marketing of cities. Journal of
Sport and Social Issues, 23 (2), 278-295.

[140] wnorowski, A. (2011). Who Really Needs the Olympics? A Look
at the Costs and Benefits of Hosting the Summer Olympic Games
for Developing Nations. Leonard N. Stern School of Business.
New York University.

[141] Zhang, J. (2011). Language policy and planning for the 2008
Beijing Olympics: an investigation of the discursive construction
of an Olympic city and a global population. Faculty of Human
Sciences, Sydney: Macquarie University.

[142] Zimbalist, A. (2010). Is it worth it. Finance and development,
Washington: IMF.

[143] Zuliani, G. (2003). From the Olympic Truce to a Culture of Peace.
In K. Georgiadis (Ed.), International Postgraduate Seminar on
Olympic Studies (pp. 177-189). Athens: International Olympic
Academy.



