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CAMPAIGN LEADERSHIP

THOMAS M. CHAPPELL, Campaign Co-Chair 

SUSAN S. SWARTZ, Campaign Co-Chair 

HDS is grateful to its leadership campaign supporters, 

whose pace-setting gifts are having an immediate impact 

while laying the foundation for the School’s third century. 

The names below represent cumulative commitments 

during the campaign period to date, which runs from

July 1, 2011, through June 30, 2018.

$10,000,000 and over
Susan Shallcross Swartz  
and James R. Swartz, AB ’64

$5,000,000 and over
Anonymous 

$2,000,000 and over
The Robert H. N. Ho  
Family Foundation

John C. Whitehead, MBA ’47 

$500,000 and over
Anonymous

Miles R. McKey, AB ’50, BD ’58,  
and Mary Ellen McKey

George E. Rupp, PhD ’72,  
and Nancy F. Rupp

$100,000 and over
Anonymous (3)

Association of Theological Schools 
in the United States and Canada 

Robert L. Beal, AB ’63, MBA ’65 

Michelle R. Clayman

Ford Foundation 

Ronnie Friedman-Barone, EdM ’85, 
and Joseph Barone

Lynda M. Goldstein

James T. Hackett, MBA ’79,  
and Maureen Hackett

Barry J. Hershey, LLB ’67 

Arlene Hirschfeld

Historical Society 

Ralph M. James, MBA ’82,  
and Janice James

Yvonne E. Leonard Trust 

R. Jeffrey Pollock, MTS ’71,  
and Martha Brandt Pollock

William J. and Carolyn M. Rainer 

Rita S. Schneider 

Society for Promoting  
Theological Education

THE CAMPAIGN FOR HARVARD DIVINITY SCHOOL
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To illuminate, engage, and serve

FUNDRAISING RESULTS 2014–15

Between July 1, 2014, and June 30, 2015, new gifts and pledges totaled nearly $3.3 million, from 
over 1,375 supporters, and $6 million was received in cash contributions. Flexible, current use 
funds accounted for $900,000 in new commitments, allowing the dean to advance the most 
important and timely scholarship, discussion, and service in the fields of religion and ethics.

Enthusiasm for the dean’s vision has continued to build, with an increase in the number of 
supporters and great interest in new initiatives made possible by the campaign, such as the 
Religions and the Practice of Peace program and the new summer internships for service-
oriented placements.

Planned gifts such as charitable trusts, annuities, and bequests remain critical to the future  
of the School, while providing important financial and tax benefits for our supporters. Planned 
giving made up approximately $1.6 million, or 48%, of new commitments from the past year. 

CAMPAIGN PROGRESS

The 2015 fiscal year marked the midpoint of the Campaign for Harvard Divinity 
School, and saw HDS pass the halfway mark of our campaign goal. 

Goal $50mAchieved $25.52m, or 51%

Since the start of the campaign nearly 
$5m raised in direct support for HDS students
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first-time supporters 
since the start 

of the campaign

HDS has seen
over 400


