
Products may  
not be available  
in all markets. 

CONSISTENT GROWTH

$20.4B
SALES IN  

2015

92YEARS
 

OF CONSECUTIVE  
QUARTERLY  

DIVIDENDS PAID

$60.5B
 

MARKET  
CAPITALIZATION  
(AS OF 12/31/2014)

HELPING PEOPLE ACHIEVE THEIR BEST 
THROUGH THE POWER OF HEALTH

  150+ 
COUNTRIES

  125+ 
YEARS OF  

INNOVATION

74K 
EMPLOYEES

OF SALES DIRECT  
TO CONSUMERS

1/2

DEVELOPED 
MARKETS

  50%

OF SALES

70%
OF SALES OUTSIDE THE U.S.

ALIGNED WITH GLOBAL TRENDS

DIAGNOSTICS  

Instrument systems  
and tests that help 

people and their doctors 
make timely and 

informed decisions.  

MEDICAL DEVICES  

Less invasive, more 
accurate technologies 
in vascular, diabetes 

and vision care. 

NUTRITION 

Science-based 
nutrition for  

all stages of life.

BRANDED GENERIC 
PHARMACEUTICALS 

High-quality,  
trusted medicines for 
fast-growing markets. 

REVOLUTIONIZING  
HEART HEALTH

Device opens up clogged 
heart vessels and  

dissolves over time 

PIONEERING DIABETES 
MANAGEMENT

Ground-breaking sensing 
technology displays glucose

results with a scan

PERFECTING VISION 
CORRECTION

Precisely measuring the  
eye using NASA space  
telescope technology

ADVANCING INNOVATION

ABBOTT.COM
TWITTER: @ABBOTTNEWS; @ABBOTTGLOBAL
INSTAGRAM: @ABBOTTGLOBAL
FACEBOOK.COM/ABBOTT

100 Top Global Innovators 
Thompson Reuters 2013
 
Fortune’s Most Admired 
Companies
since 1984; #1 in Medical 
Products from 2014 - 2016
 
Top 20 Employers
Science, for 12 years
 

Industry Group Leader
Dow Jones Sustainability Index,  
2013 - 2015, 11th year on the Index

Top 50 Companies for Diversity   
DiversityInc., for 12 consecutive years
 
100 Best Companies
Working Mother for 15 years in a row
 
Workplace Leadership
in more than 25 countries
 

MAKING A DIFFERENCE

RECOGNIZED BRANDS

No.1 IN BLOOD  
SCREENING 

IN IMMUNOASSAY 
DIAGNOSTICS

IN DRUG-ELUTING  
STENTS

IN LASER VISION 
TECHNOLOGY

IN ADULT NUTRITION 
WORLDWIDE

IN U.S. PEDIATRIC 
NUTRITION

ACROSS THE SPECTRUM OF HEALTH 
LEADING PRODUCTS 

More than 1 billion people worldwide 
could benefit from fortified rice. Abbott 

scientists helped PATH improve rice 
fortification technology – which can 
help address malnutrition globally. 

Provided 2 million mothers in 
India with nutrition education 

through our SureMoms program.

2M1   BN
IMPROVING ACCESS

-50%
 

Abbott Nutrition’s Utility 
Excellence (UEx) program  

seeks to reduce utility usage  
by 50 percent by 2017.

18%
 

Have reduced total  
worldwide water intake  

by 18% since 2010.

We have 24  
zero-waste to landfill  

sites worldwide.

SAFEGUARDING THE ENVIRONMENT

Collaborating with dairy  
farmers to locally source  

high-quality ingredients for our 
nutrition plant in India.

Improving convenience, quality  
and impact through localized innovations 
like a new cream mosquito repellant to 

protect against malaria in Pakistan.

DELIVERING PRODUCT EXCELLENCE

RESPONSIBLE CITIZENSHIP
 FINDING THE UPSIDE TO MAKE LASTING CHANGE

ABBOTT

EMERGING 
MARKETS

  50%

OF SALES


