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Anmol 
Publications Pvt. 
Ltd. 

 

ISBN 978-
81-261-
6498-1 

Book 
Chapter 

2.  Nathani, N., 
Kaur, J., Rana, 
P.A., 
Shrivastava, S., 
Jain, P., 
Agarwal, M., 
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Publications 
(2015) 

978-93-
85000-07-
02 

Book 
Chapter 
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Kaur, J., Ratna, 
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978-0-
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with reference to 
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environment 
dynamics and 
systems modelling: 
A systematic Quest. 

Lambert 
Academic 
Publishing, 
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3.  Srivastava, S. Spiritual 
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Organizational and 
employee 
perspective.  

Lambert 
Academic 
Publishing, 
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ISBN 978-
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consumer on mobile 
apps. 
 

Lambert 
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Publishing, 
Germany. 

ISBN 978-
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